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Forward-looking statements disclaimer:
Statements contained in this document may constitute ‘forward-looking statements’
within the meaning of Section 27A of the US Securities Act of 1933, as amended,
and Section 21E of the US Securities Exchange Act of 1934, as amended. Forward-
looking statements are generally identifiable by the use of the words “may”, “will”,
“should”, “plan”, “expect”, “anticipate”, “estimate”, “believe”, “intend”, “project”, 
“goal” or “target” or the negative of these words or other variations on these 
words or comparable terminology. Forward-looking statements involve a number
of known and unknown risks, uncertainties and other factors that could cause our
or our industry’s actual results, levels of activity, performance or achievements to 
be materially different from any future results, levels of activity, performance or
achievements expressed or implied by such forward-looking statements. Factors 
that could cause actual results to differ materially from our expectations include
international economic and political conditions; changes in laws, regulations and
accounting standards; distributor and licensee relationships and actions; effectiveness
of spending and marketing programmes; and unusual weather patterns. Cadbury plc
does not undertake publicly to update or revise any forward-looking statement that 
may be made in this document, whether as a result of new information, future 
events or otherwise. 

Although the Group believes that the expectations reflected in the forward-looking
statements are reasonable, it cannot guarantee future results, levels of activity,
performance or achievements.
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The Company’s commitment to environmental issues has been reflected in the
production of this document.

The cover and text pages are printed on Revive 75 Silk paper. The composition of the
paper is 50% de-inked post consumer waste, 25% pre-consumer waste and 25% virgin
wood fibre from Sweden and Spain. It has been certified according to the rules of the
Forest Stewardship Council (FSC). It is manufactured at a mill that has been awarded
the ISO14001 certificate for environmental management. The mill uses pulps that are
elemental chlorine free (ECF) and totally chlorine free (TCF) process and the inks used
are all vegetable oil based.
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